Analytics for eDiscovery

21st Century eDiscovery is about finding the facts, discovering the
relevant facts, and doing it efficiently.

If the typical case’s discovery documents were all printed for “traditional”
review, lawyers would be facing truckloads of paper they’d need to read and
understand. The ease of “creating” electronic documents adds even greater Testimonials
volume - simply making standard processes “electronic” is not a good solution. “By taking advantage concept search

i . L capabilities, ease-of-use and scalability,
Analytics for eDiscovery allow attorneys to take what they’'re good at - finding

we earned our client a favorable

and understanding case-relevant information - and makes the computer settlement and saved them potentially
do most of the work. Analytics can identify duplicate documents, assemble hundreds of thousands of dollars.”
important metadata, even find obscure yet relevant information - faster and - B. Furukawa, Severson & Werson
more accurately than people alone.

“in an analytics-enhanced review,

N The solution — CAAT from Content Analyst Company iddoibisbih o gt ALl 30
documents in a very small fraction
CAAT is the next-generation Document Analytics engine that meets the challenges of the time, with little or no human
of today’s eDiscovery. “Responsiveness” is no longer good enough: attorneys need to intervention.”
\ discover relevant knowledge and insight. - T. Morgan, Altep
CAAT is self-learning Find, Organize, and Discover
Like a good researcher, CAAT learns CAAT's analytics go beyond concept
from the documents it is analyzing - it search. CAAT can easily create
can find relevant documents whether logical clusters of documents, sort
they contain the “right” keywords or conceptually-responsive documents
not. CAAT locates relevant documents, into topical folders for review, use
not merely responsive ones. conceptual search to “find similar”
using a hot document as the query,
CAAT uses conceptual analytics identify duplicate and near-duplicate
Concept analytics transcends keywords documents, and even assembles email
and “fuzzy-logic.” Keywords only threading information.

deliver exact matches; fuzzy-logic is

overly inclusive. Neither is effective.

Conceptual Analytics understands the E,’
relationships behind the words being

used, i.e. what is being said. CAAT

works the way people think.

Content
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The eDiscovery Value Proposition for CAAT

Linear review - the traditional method - is slow and inefficient, less than 50 document decisions per hour (DDH). CAAT
enables focused reviews - where there’s logic behind document groupings, where reviewers come “up to speed” quickly, where

speed increases and accuracy improves.

How CAAT’s Advanced Analytics Solve eDiscovery Challenges

Challenge
Organizing Document Collections

Logical organization of Document
collections

Slow Review Speeds

Identifying duplicates

Time it takes to Code relevant docs
Using Expert Reviewers

Finding other custodians and “inclusive”
emails

Dealing with non-English Documents

Traditional Review

Manual, time-consumimg
not done - is by date, custodian, etc.

No economy of scale - documents are
unrelated

Largely manual

Manual process -lengthy, time-
consuming and error-prone

Difficult to identify what needs expert

review

Not part of traditional review

Must use translators

CAAT Analytics

clustering is largely automatic

documents grouped by concepts -
logically-related, easier to follow

enabled focused reviews - same topics,
subjects, concepts

finds duplicates and near-duplicates -
Bulk-review is simple

Computer-assisted by example - CAAT
learns from human “sample set”

Logically-grouped documents means
“expert” categories are easy to define

email threading finds “hidden”
custodians, identifies longest inclusive
email

Identifies languages without experts;
works “cross-lingually” enabling analysis
of non-English information without
translation
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CAAT is a single, integrated analytics platform - drives a range of
features that work together inside your review solution. CAAT is
designed for integration — APIs are powerful, straightforward, easy-

to-incorporate.

Content Cae’
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ContentCare Program is unique to the Litigation Market - designed
for OEMs as a complete suite of services to speed evaluation,
integration, deployment, and even marketing and training.



